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Bearden, W. 0.; Netemeyer, R. G., Mobley, M. F. (1993). 

Handbook of Marketing Scales: Multi Item Measures for Marketing and Consumer Behavior 
Research. Newbury Park, CA: Sage Publ. [125 full text instruments] 

M arketing research., Consumer behavior - Research. 

M AY BE AVAILABLE AT: https://archive.orq/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 


Social Character [1-0 Social Preference Scale]. (1962). 

Kassarjian WM. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 12-17 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Interpersonal Orientation [CAD Scale], (1967). 

Cohen JB. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M . F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 17-19 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARYNEAR YOU: http://www.worldcat.org/oclc/27224619 

Consumer Self-Actualization Test [CSAT], (1975). 

BrookerG. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 20-22 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Self-Concepts, Person Concepts, and Product Concepts. (1981). 

M alhotra NK. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 23-24 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 
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Need for Cognition [NFC]. (1982). 

Cacioppo JT; Petty RE. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 25-27 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Index to Measure "Hispanicness". (1985). 

Valencia H. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 28-29 

MAY BE AVAILABLE AT: https://archive.orq/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Maven Scale. (1987). 

Feick LF; Price LL. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 30-31 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Consumer Ethnocentrism [CETSCALE]. (1987). 

Shimp TA; Sharma S. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 32-33 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Sexual Identity Scale [SIS]. (1987). 

Stern BA; Barak B; Gould SJ. 

IN: Bearden, W. 0,; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 34-35 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 
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Diagnostic Tool for Classifying Compulsive Consumers. (1989). 

Faber RJ; O'Guinn TC. 

IN: Bearden, W. 0.; Netemeyer, R. G.; M obley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 36-37 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Country-of-Origin Scale. (1991). 

Pisharodi RM; Parameswaran R. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 38-39 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Opinion Leadership. (1970,1986). 

King CW; SummersJO; Childers. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Hi arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 40-43 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Opinion Leadership and Information Seeking. (1971). 

Reynolds FR; Darden WR. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 44 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 
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Self-Monitoring Scale. (1974). 

Snyder M, 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 45-47 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Revised Self-Monitoring Scale. (1984). 

Lennox RD; Wolfe RN. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 48-49 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Innovativeness (Openness of Information Processing). (1975,1988). 

Leavitt C; Walton JR. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 50-53 

MAY BE AVAILABLE AT: https://archive.ora/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Innovativeness Factors. (1975). 

Craig CS; GinterJL. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 50-53 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Use Innovativeness. (1983). 

Price LL; Ridgeway NM . 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 54-56 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 
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Cognitive and Sensory Innovativeness. (1990). 

Venkatraman M P; Price LL. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 57-58 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Domain Specific Innovativeness [DSI] . (1991). 

Goldsmith RE; HofackerC. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 59-60 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Consumer Discontent Scale. (1976). 

Lundstrom WJ; Lamont LM . 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 61-64 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Consumer Alienation From the Marketplace. (1974). 

Pruden HF; Shuptrine; K; Longman DS. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 65-66 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 


TM SS list of Compilations: https://archive.org/details/TMSS Compilations 
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Consumer Alienation From the M arketplace. (1978). 

Allison NK. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 67-69 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Assertiveness, Aggressiveness, and Complaining Behavior. (1979). 

Fornell C; Westbrook RA, 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 70-71 

MAY BE AVAILABLE AT: https://archive.orq/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Consumer Assertiveness and Aggressiveness. (1992). 

Richins M L. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 72-74 

MAY BE AVAILABLE AT: https://archive.ora/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Consumer Susceptibility to Reference Group Influence. (1977). 

Park CW; Lessig VP. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 75-77 

MAY BE AVAILABLE AT: https://archive.orq/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Consumer Susceptibility to Interpersonal Influence. (19 89). 

Bearden WO; Netemeyer RG;TeelJE. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 78-80 

MAY BE AVAILABLE AT: https://archive.orq/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

TM SS list of Compilations: https://archive.org/details/TMSS Compilations 

The TMSS pages are provided for information purposes only. Helen Hough, CC BY-NC 
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Rokeach Value Survey [RVS]. (1968,1973). 

Rokeach M. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 83-88 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Values and Lifestyle Typology [VAIS]. (1983). 

M itchell A, 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 89-94 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

List of Values [LOV]. (1983). 

Kahle LR. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 95-98 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Socially Responsible Consumption Behavior [SRCB] (1979,1984). 

AntiIJA; Bennett PD. 

IN: Bearden, W. 0,; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 100-102 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 


TM SS list of Compilations: https://archive.org/details/TMSS Compilations 
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Voluntary Simplicity Scale [VSS]. (1981). 

Leonard-Barton D. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 103-107 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Subjective Leisure Scales [SLS] . (1983). 

Unger L; KernanJB. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 108-110 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Motivational Tendencies of Drinking-Driving [MTDD] . (1987). 

Lastovicka J L; M urrayJP Jr; Joachimstahler EA; BhallaG; ScheurichJ. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 111-112 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Value Consciousness and Coupon Proneness [VC and CP]. (1990). 

Lichtenstein DR; Netemeyer RG; Burton S. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 113-114 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

M easure of M aterialistic Attitudes [M M A], (1978). 

MoschisGP; Churchill GAJr. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 115-116 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 
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Materialism-Post Materialism Scale. (1981). 

Inglehart R. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 116-117 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Belief in M aterial Growth Scale [BIM G. (1984). 

Taschian A; Slama M E; Taschian R, 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 118-119 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Belk'sMaterialism Scales. (1984,1985). 

BelkRW. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 120-122 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Richins' Materialism Measure. (1987). 

Richins M L. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of M arketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 123-124 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 
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Possession Satisfaction Index [PSI]. (1990). 

Scott C; Lundstrom WJ. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 125-126 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Material Values. (1992). 

Richins M L; Dawson S. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 127-129 

MAY BE AVAILABLE AT: https://archive.org/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Fashion Involvement Index [Fll] and the Fashion Involvement Factor [FIF], (1976). 

TigertDJ; Ring RL; KingCW. 

IN: Bearden, W. 0.; Netemeyer, R. G.; Mobley, M. F. (1993). Handbook of Marketing 
Scales: M ulti Item M easures for M arketing and Consumer Behavior Research. Newbury 
Park, CA: Sage Publ. 

Page(s) 133-135 

MAY BE AVAILABLE AT: https://archive.ora/details/handbookofmarketOObear 
FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/27224619 

Involvement With a Product Class - Automobiles [IPCA], (1981). 

Bloch PH. 
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